
Dear Partner,

As professionals in the transportation and environmental fields, we are very aware of the history of the falling gas tax 
revenue and the shortfall our state faces in funding for aging roads, bridges, highways, rail infrastructure, and other 
lifeline investments. We also know the importance of our environmental impact and the value of cleaning the air with 
new technologies and better mobility options, and we want to help raise awareness of these issues for all fellow Califor-
nians.

The Association for Commuter Transportation (ACT) is a national non-profit professional development organization that 
supports its members in their efforts to enhance mobility, improve air quality and conserve energy through Transporta-
tion Demand Management (TDM) activities, networking, professional development and advocacy. The three California 
Chapters of ACT - Northern California, Southern California, and Sacramento Valley – represent over 50% of nationwide 
membership, and we are passionate about transportation in our state. Our member companies include public and 
private organizations, large employers, and government agencies throughout the state.

California has some of the most severe mobility and air quality challenges in the country, but we have always been in the 
forefront of innovation with respect to both technology and environmental stewardship.

We recognize the importance of using our passion to teach others about the need to protect California’s transportation 
investments and we know you do too. We can do this through the existing Senate Bill 1 (SB 1), which improves and 
safeguards statewide transportation funding, or by creating additional funding sources.

We are all Transportation Champions! Please join us in supporting the California Transportation Investment Public 
Education Campaign, a social-media-based education campaign to help all Californians understand the personal value 
of their investment in transportation.

Please visit our website at: www.keepcaliforniamoving.org to become a supporting organization or a sponsor. Together, 
we will work to protect California’s transportation investments to safeguard infrastructure, reduce greenhouse gas 
emissions, ease traffic congestion, and transform the commuting patterns of California residents for long term change 
and a lifetime of better transportation choices that will improve the quality of life in our state for future generations.

We appreciate your support and collaboration!

Kerry Haywood, President
ACT Northern California Chapter

Devon Deming, President
ACT Southern California
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Executive Summary

Due to newer transportation technologies, including increased mileage per gallon (MPG) and hybrid and electric vehicles, 
there has been a reduction in the total gallons of gas purchased in California. As a result, transportation funding collected 
from the gas tax dropped and spurred California Senate Bill 1 (SB 1), The Road Repair and Accountability Act of 2017. 
signed into law on April 28, 2017. This legislative package provides alternative funding in the amount of $54 billion over 
ten years to fix roads, freeways, and bridges in communities across California and puts more dollars toward transit and 
safety.

A plan to repeal SB 1 has officially qualified for the November ballot as Proposition 6. If it passes, thousands of critical 
projects to improve the safety and efficiency of California’s multi-modal transportation system will have to be canceled 
or delayed, as there is no alternative funding source. That will impact the most heavily traveled state highways down to 
rural roads that serve as vital routes for economic, farm-to-market, and tourist activity.

The California Transportation Investment Public Education Campaign has been proposed to educate California voters on 
the history of the gas tax and the importance of supporting ongoing transportation funding. Funding for this Public 
Education Campaign will come from the Partners, who will be significantly affected should this critical transportation 
funding be lost.

Strategies to Drive Education and Voter Action

The campaign will leverage Odonnell Company’s proprietary Change for the BetterTM transportation behavior change 
approach and 17 years of transportation marketing experience. The campaign will use sophisticated awareness advertis-
ing, supported by Branded Interaction to deliver impactful results for California.

Our steps to achieve meaningful results for California include:

1. Stakeholder, Partner, and Voter Research

We’ll start with a thorough review of all existing material on California Transportation Investment including 
review of the NoProp6.com and RebuildingCA.ca.gov websites. We will interview stakeholders and partners to 
capture your critical knowledge and perspective. These interviews will be done via phone focus groups supported 
by web surveys for those unable to attend the phone sessions.

Voters will be surveyed via web surveys, promoted in digital media. We will learn what messaging approaches will 
be most effective and what audiences are most open to supporting transportation and helping spread the word.
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2. Creative Development and Media Planning

Based on learnings from the thorough research we will develop an extremely effective and efficient media plan 
that utilizes awareness advertising (e.g. Pandora, drive-time radio, and/or billboard) for approximately 20% of the 
media budget, while using 80% of the media budget to engage on the top-performing interactive portals (Google, 
Facebook, YouTube, and Twitter).

This effort will be driven by the findings from the research; delivering clear and concise messaging and a 
call-to-action to vote and support transportation funding and to spread the word about the importance of this 
issue.

3. Partner Recognition and Toolkit

Campaign Partners who opt-in for digital promotion, will be promoted through the interactive media campaign, 
thanking them for their support. In addition, a partner toolkit will be provided, which will include a partner 
emblem, designating them as official partners of this campaign. In addition, we will provide content for partner 
websites and newsletters, letting your audiences know that you are supporting this critical effort and asking your 
audiences to help spread the word. Content can be edited by each partner as they see appropriate.

4. Campaign Launch, Management, and Optimization

The campaign will be launched based on approved creative, messaging, and media plan. It will be monitored on a 
continuous basis, and optimized daily to tweak the campaign messaging and media to optimize for the most 
effective messages and audiences.

5. Branded Interaction

The campaign will include the OC outreach team interacting on a continual basis with California voters via social 
media, connecting individually with each person, thanking them for their comments and helping to spread the 
word.

6. Reporting

Campaign activity and performance reporting will be provided on a monthly basis with a roll-up at the comple-
tion of the campaign.

Project Budget

The recommended budget for this public education campaign is $250,000. The campaign will be funded through project 
partners. Please visit www.keepcaliforniamoving.org for additional information.
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Partnership Form

Partner Organization who is committed to helping get the Keep California Moving word out, by sharing 
e-blasts and social media updates with their members and encouraging them to become Partners. 
Your support means you agree to help share the information about the campaign with your members 
in the following ways (if applicable): 

           Forward our campaign information e-blast to your members and encourage their participation
           Forward e-blasts with new Social Media content to your members when they comes out
           Post the information to your website, e-newsletter, and social media
           Distribute flyer at your events

In return you will be listed as a Supporting Partner on the KeepCaliforniaMoving.org website

Supporting Partner   $500

Please return by October 16, 2018.
Please check one of the following sponsor levels:

Partnership includes logo placement on website and in social media, organization mention in digital 
media and a partner toolkit (digital partner seal, blog post, newsletter post).

Platinum Partner   $10,000

Partnership includes logo placement on website and organization mention in social media and a 
partner toolkit (digital partner seal, blog post, newsletter post).

Gold Partner   $5,000

Partnership includes company name placement on website, organization mention in social media, 
and a partner toolkit (digital partner seal, blog post, newsletter post).

Silver Partner   $2,500

Partnership includes name placement on website and in social media and a partner toolkit (digital 
partner seal, blog post, newsletter post).

Bronze Partner   $1,000
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Signature Date

Organization

Address

Name Title

State ZipCity

Email Phone

Website address for your sponsorship logo

Contact Information

Please make checks payable to:

        ACT - Southern California Chapter (501c6)
        c/o Diana Kotler, Treasurer
        2626 East Katella Avenue
        Anaheim, CA 92806

Please send logo in high resolution format for quality reproduction to info@keepcaliforniamoving.org. This effort is 
managed by Odonnell Company in partnership with the Northern California and Southern California Chapters of the 
Association for Commuter Transportation and other project partners. 

Please contact us info@keepcaliforniamoving.org with any questions or comments.

KeepCaliforniaMoving.org
info@keepcaliforniamoving.org


	KCM-cover-letter-0918.pdf
	KCM-partner-flyer-0918
	KCM-partnership-form-fillable-0918

	Platinum Partner: Off
	Gold Partner: Off
	Silver Partner: Off
	Bronze Partner: Off
	Supporting Partner: Off
	Name: 
	Title: 
	Organization: 
	Address: 
	City: 
	State: 
	Zip: 
	Email: 
	Phone: 
	Website address: 
	Date: 


